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The Victorian government has 
relaxed the restrictions and defini
tions that apply to bulky goods, to 
allow a broader range of retailers to 
sell products from industrial areas 
and homemaker centres. 

Bulky goods retailers have 
applauded the changes, saying they 
will have a profound and positive 
effect on the retail sector in the state. 

A rule that restricted bulky goods 
retailers to operating out of premises 
of at least 1000 square metres has 
been removed under the changes 
announced by Victorian Planning 
Minister Matthew Guy. 

"These sensible changes to the 
planning scheme will allow expan
sion of new and existing retail busi
nesses in Victoria," Mr Guy said 

He said the revised bulky goods 
definition and removal of floor space 
restrictions would allow businesses 
to open smaller stores in areas where 
a large store might not be viable. 
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restr ct ons 
full-time equivalent jobs each year in 
direct and indirect retail employ
ment, Mr Morgan said. 

The changes would allow pet sup
plies retailer PET stock to open 18 
new stores in Victoria by 2013, which 
would create 200 jobs and boost 
retail spending by $40 million, PET
stock chief executive officer Shane 
Young said. 

Bulky Goods Retailers Associa
tion executive director Philippa 
Kelly said bricks and mortar retailers 
would be better able to compete with 
online retailing. She called on other 
state governments around Australia, 
particularly in NSW, which has more 
restrictive conditions for bulky goods 
retailers, to follow Victoria's lead. 

However, the Shopping Centre 
Council of Australia has criticised 
the amendments as being inconsist
ent with recommendations made last 
year by the Productivity Commission 
on planning and zoning. 

Baby Bunting executive chairman 
Barry Saunders said removal of the 
minimum floor space restriction 
would allow Baby Bunting to con
sider an appropriately sized store 
model in less densely populated trade 
areas, especially in regional Victoria. 

Changes will allow introduction of innovative retail formats to bulky goods centres, retailers claim. Photo: JAMES DAVIES 

"Far from ensuring that retail 
competition is not needlessly 
restricted, these changes will give a 
competitive advantage to some retail 
formats, many of whose retail offer is 
not actually bulky at all," SCCA 
executive director Milton Cockburn 
said 

"As a result we are now re-looking 
at our plans for expansion in our 
home state," he said 

The definition of bulky goods has 
also been expanded to include prod
ucts such as pet goods, baby prod
ucts, children's play equipment and 
sporting and leisure goods. 

It is broad enough to allow retail
ers selling· any products, other than 
food, clothing and footwear, that 
need a large area for handling or dis-

. play or where customers need direct 
vehicle access to collect their pur
chases, to be included in a bulky 
goods centre. I 

Beacon Lighting chief executive 
and Bulky Goods Retailers Associa
tion president, Ian Robinson, said 
broadening the categories would pro-

vide greater flexibility for business 
and encourage competition. 

Chris Morgan, chief executive 
officer of Associated Retailers Lim
ited (ARL), which owns brands 
including Toyworld and Sportscene, 
said the definition changes would 
allow brands in the group to expand 
by introducing innovative retail for
mats into bulky goods centres. 

"We believe in the opportunities 
for growth of our brands in the retail 

sector and are motivated about grow
ing our business model, "Mr Morgan 
said 

Victoria's amended planning pro
visions would be the most flexible of 
any state's and would allow ARL to 
plan up to 40 new business outlets in 
the next three to five years. This 
would lead to construction invest
ment of $60 million, creating more 
than 600 construction jobs in the next 
two to three years and creating 880 

"It is to be hoped that the Victorian 
government will now turn its atten
tion to removing planning restric
tions that hinder the development 
and redevelopment of shopping cen
tres, such as excessive development 
contributions, unrealistic urban 
design guidelines and caps on the 
amounts of retail floor space." 


